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Commission to promote our quality programs
to athletes from across the country, generating
more than $16.2 million in economic impact.

e 17 staff-led summer camp programs at seven
city recreation sites served 991 children.
Coordinated 26 contract instructor led
specialty camps throughout the city.

e Taught over 16,000 swim lessons in city pools.

e Partnered with 18 youth and adult
cosponsored groups, ranging from
shuffleboard and softball for seniors to soccer
and baseball for children. In 2003, 2,724
participants used city facilities.

e Approximately 650 volunteers gave 5,000 hours
to support city special events and recreation
pprograms.

e Established a new Cultural Affairs Division
to implement the Clearwater Cultural
Plan, promote the arts for economic and
redevelopment initiatives, and stimulate the
growth of arts and cultural resources.

e Received a U.S. Department of Interior National
Trails designation for the East-West Trail.
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Sports lllustrated Magazine and the National Recreation and Park Association
selected Clearwater as Florida’s Sports lllustrated 50th Anniversary Sportstown
for 2004. Clearwater Parks & Recreation was honored for being the leading
provider of sports facilities, and for its commitment to inclusive sports
programming and services for the community.
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